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ABOUT
ONTARIO
ORGANIC

JOIN ONTARIO ORGANIC
The Organic Council of Ontario is launching its first ever marketing campaign
promoting Ontario Organic products. The campaign will build brand
awareness for local organic products and grow the organic market for those
products in Ontario and beyond. Consumers will finally have help identifying
local organic products and where to find them.  Retailers will have the
opportunity to showcase their commitment to local and organic.

Increased consumer awareness of the Ontario Organic brand
Increased retailer awareness of Ontario Organic brands and products
Increased recognition of and demand for Ontario Organic products
Increased sales of Ontario Organic products within Ontario
Support the scaling up of Ontario Organic products and brands

GOALS OF THE CAMPAIGN
The purpose of the campaign is to inspire “organic” shoppers and “local”
shoppers to: recommit to Ontario Organic products. A successful
campaign will see: 
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8700+ Twitter followers
9000+ Facebook followers
2000+ Instagram followers 
3000+ E-news subscribers
1300+ GOC attendees
575+ LinkedIn followes
75+ YouTube subscribers
5000+ Website page views per month
300+ Directory page views per month 

CAMPAIGN REACH

WHAT DOES ONTARIO ORGANIC MEAN? 
Ontario Organic means a product that is produced or
processed in Ontario. Foodland Ontario Organic logo
agreements are also available for products that meet
Foodland Ontario definitions of “local” for processed foods
sourcing local, organic ingredients. The aim of this
campaign is to work towards increased food sovereignty,
shorter supply chains, and increased vibrancy of Ontario’s
organic food businesses while recognizing that 100%
Ontario Organic is not always possible.  This definition will
evolve over time.
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o n t a r i o o r g a n i c . c a  w i l l  b e  a  o n e  s t o p  s h o p
f o r  r e c i p e s ,  t e s t i m o n i a l s ,  i n f o r m a t i o n  a n d
e n g a g i n g  c o n t e n t  o n  O n t a r i o  O r g a n i c
p r o d u c t s .   

O n t a r i o  O r g a n i c  b r a n d s  w i l l  b e  f e a t u r e d  w i t h
l i n k s  t o  o n l i n e  s t o r e s ,  p l a c e s  t o  b u y ,  a n d
O C O ’ s  o n l i n e  d i r e c t o r y .   

CAMPAIGN ASSETS
I n  2 0 2 3 ,  O C O  r e c e i v e d  f u n d i n g  f r o m  t h e
O n t a r i o  g o v e r n m e n t  t o  c r e a t e  t h i s
c a m p a i g n ,  b u t  o n l y  5 0 %  o f  t h e  a s s e t s  w e
c r e a t e  a r e  f u n d e d .   T h a t ’ s  w h y  w e  n e e d
y o u r  s u p p o r t  t o  b r i n g  P h a s e  1  o f  t h e
p r o j e c t  t o  f r u i t i o n .   

T h e  c a m p a i g n  w i l l  i n c l u d e  t h e  f o l l o w i n g
a s s e t s :  

BRANDED WEBSITE 
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O C O  w i l l  b u i l d  o u t  t h e  O n t a r i o  O r g a n i c  b r a n d
t h r o u g h  s o c i a l  m e d i a  o p p o r t u n i t i e s  i n
c o n j u n c t i o n  w i t h  O r g a n i c  W e e k ,  L o c a l  F o o d
W e e k ,  O n t a r i o  O r g a n i c  w e e k  e t c .  

PAID SOCIALS AND SOCIAL
MEDIA CAMPAIGN

W a n t  t o  h e l p  i n f o r m  O n t a r i o  O r g a n i c  w e b s i t e  v i s i t o r s
o r  a m p l i f y  t h e  m e s s a g e  o f  y o u r  b r a n d ?  

S p o n s o r e d  b l o g  p o s t s  c a n  b e  c r a f t e d  a n d  d e s i g n e d  b y
y o u  o r  b y  O C O ’ s  e x p e r i e n c e d  c o m m u n i c a t i o n s  s t a f f  t o
i m p r e s s  r e a d e r s  w i t h  t h e  m e s s a g e s  y o u  w a n t  t o
c o n v e y .  A r t i c l e s  c a n  f e a t u r e  l i n k s  t o  y o u r  p r o d u c t s  o r
o t h e r  c a l l s  t o  a c t i o n  t h a t  y o u  d e e m  a p p r o p r i a t e .
C o n t e n t  m u s t  b e  e d u c a t i o n a l  a n d  w i l l  b e  v e t t e d  b y
O C O  s t a f f .  S p o n s o r e d  b l o g  p o s t s  w i l l  b e  f e a t u r e d  o n
t h e  w e b s i t e ’ s  f r o n t  p a g e  f o r  a t  l e a s t  o n e  m o n t h  a n d
i n d e f i n i t e l y  o n  c o n t e n t  p a g e s  a s  l o n g  a s  t h e  c o n t e n t  i s
r e l e v a n t  a n d  t i m e l y .  

B l o g  p o s t s  w i l l  a l s o  b e  h i g h l i g h t e d  i n  O C O ’ s  e - n e w s
a n d  s o c i a l s  a s  w e l l  a s  l i n k e d  i n  t h e  e - b l a s t s .

SPONSORED BLOG OR
ARTICLE
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W e  w i l l  b u i l d  b r a n d  l o y a l t y  b y  b u i l d i n g  a n
o n l i n e  l o y a l t y  p r o g r a m  f e a t u r i n g  O n t a r i o
O r g a n i c  b r a n d s .  H a v e  a  n e w  p r o d u c t  y o u  w a n t
t o  s h o w c a s e ?  I s  y o u r  b r a n d  e x p a n d i n g  i n t o  a
n e w  r e t a i l  o u t l e t ?  D o  y o u  w a n t  t o  o f f e r  a
s p e c i a l  o n e - t i m e  d i s c o u n t ?  

O u r  e - b l a s t s  w i l l  r e a c h  y o u r  t a r g e t  a u d i e n c e
a c r o s s  t h e  p r o v i n c e .  

EATER'S DIGEST (ONTARIO
ORGANIC E-BLASTS)
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W i t h  o v e r  1 4 5 0  o r g a n i c  e n t e r p r i s e s  i n  O n t a r i o ,  w h y  i s  i t
s t i l l  d i f f i c u l t  t o  f i n d  t h e m ?  

T h e  O n t a r i o  O r g a n i c  c a m p a i g n  w i l l  h e l p  f a r m s  a n d
b u s i n e s s e s  s h o w  t h e i r  s u p p o r t  f o r  o r g a n i c  b y  p r o v i d i n g
f a r m g a t e  a n d  b u s i n e s s  s i g n a g e  f e a t u r i n g  t h e  O n t a r i o
O r g a n i c  l o g o  f o r  a l l  p a r t i c i p a t i n g  b u s i n e s s e s .  H e l p  u s
m a k e  s i g n a g e  f o r  a l l  o r g a n i c  b u s i n e s s e s ,  n o  m a t t e r
t h e i r  s i z e ,  a  r e a l i t y  b y  s p o n s o r i n g  1 0 0  s i g n s  a t  a  t i m e .
Y o u r  l o g o  w i l l  b e  f e a t u r e d  o n  t h e  b a c k  o f  t h e  s i g n .

FARM AND
BUSINESS SIGNAGE



T o  g e t  t h e  O n t a r i o  O r g a n i c  b r a n d  o f f  t h e  w e b p a g e
a n d  i n t o  m o r e  c o n s u m e r s ’  h o m e s ,  O C O  i s  w o r k i n g
w i t h  s p o n s o r s  a n d  r e t a i l  p a r t n e r s  t o  d i s t r i b u t e  t e n s
o f  t h o u s a n d s  o f  O n t a r i o  O r g a n i c  b r a n d e d  s h o p p i n g
b a g s  t o  p a r t i c i p a t i n g  b u s i n e s s e s  a n d  r e t a i l e r s .  

B a g s  w i l l  f e a t u r e  t h e  O n t a r i o  O r g a n i c  l o g o  o n  o n e
s i d e  a n d  p a r t i c i p a t i n g  s p o n s o r s  o n  t h e  o t h e r .  B y
b e c o m i n g  a  s p o n s o r ,  y o u ’ r e  n o t  o n l y  p r o m o t i n g
y o u r  b r a n d ,  b u t  y o u ’ r e  p u r c h a s i n g  a  g i v e n  n u m b e r
o f  b a g s  t o  d i s t r i b u t e .

ONTARIO
ORGANIC BAGS
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W a n t  t o  f e a t u r e  y o u r  p r o d u c t s  i n  a  r e c i p e ?

B r a n d s  c a n  b e  i n t e g r a t e d  i n t o  r e c i p e s
s h o w c a s e d  o n  t h e  O n t a r i o  O r g a n i c  w e b s i t e
o r  s h a r e  o n e  o f  t h e i r  f a v o u r i t e s  b y  c h o o s i n g
t h i s  o p t i o n .  R e c i p e s  c a n  f e a t u r e  y o u r  b r a n d
e x c l u s i v e l y  o r  s h a r e  t h e  s p o t l i g h t  w i t h
o t h e r s .

RECIPES
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VIDEOS

T h e  c a m p a i g n  w e b s i t e  w i l l  h i g h l i g h t  b r a n d e d
v i d e o s  t h a t  c a n  b e  p a i r e d  w i t h  o t h e r  c o n t e n t
( i . e .  a  v i d e o  a n d  b l o g  c o m b o ) .  V i d e o s  w i l l  b e  1 - 2
m i n u t e s  l o n g  a n d  w i l l  t e l l  t h e  s t o r y  o f  y o u r
b u s i n e s s ,  w h y  y o u  a r e  c e r t i f i e d  o r g a n i c ,  w h a t
o r g a n i c  m e a n s  t o  y o u ,  a n d  w h y  c o n s u m e r s
s h o u l d  b u y  l o c a l  o r g a n i c  p r o d u c t s .  

V i d e o g r a p h e r s  a n d  l o g i s t i c s  w i l l  a l l  b e  m a n a g e d
b y  O C O  a n d  w i l l  c o m e  t o  y o u .  R e t a i l e r s  c a n
c h o o s e  t o  s p o n s o r  a  b r a n d  o r  f a r m  o f  t h e i r
c h o i c e  o r  s p o n s o r  t h e  s e r i e s .

G e t  f e a t u r e d  a l o n g s i d e  t h e  O n t a r i o
O r g a n i c  b r a n d  i n  o n l i n e  a n d  p r i n t
a d v e r t i s i n g  i n c l u d i n g  m a j o r  n e w s
o u t l e t s ,  f o o d i e  m a g a z i n e s  a n d
p l a t f o r m s  a n d  b y  o n l i n e
i n f l u e n c e r s .  

ONTARIO ORGANIC
ADVERTISING SPONSOR
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A l r e a d y  a n  O C O  S u p p o r t i n g  M e m b e r ?  A  d i s c o u n t  o n  s p o n s o r s h i p
i s  p a r t  o f  y o u r  p e r k s !  I n q u i r e  t o d a y !9



SPONSORSHIP SYNERGIES
Are you an OCO Member, sponsoring the Guelph Organic
Conference or Queen’s Park day?

We’re happy to offer you an OCO sponsorship package to make
everything seamless so you can leverage your sponsorship for
greatest impact.

FOUNDING SPONSORS
This is the first year and launch of the Ontario
Organic brand.  We need your support to
build support and brand recognition! 

CUSTOMIZABLE SPONSORSHIP
We want your sponsorship to work for you. Tell us what you're
looking to do and we’ll work with you to find the right fit. Just
want to order a few bags or a farmgate sign? We can make that
happen.
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That’s why we’re offering first year sponsors
(founding sponsors) a special discount on future
sponsorship opportunities.  By signing up this
year, you’ll automatically receive some additional
benefits in 2024-2025 and receive special
discounts in years to come. Talk to us about what
to expect.  
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